The Economic Impact of Gaelic Arts and Culture

Executive Summary

Amongst the results of the research carried out between 1996 and 2002 (the main survey data relating to 1996-97) are:

That, at that period, the provision of goods and services specifically related to Gaelic arts and culture (i.e. excluding education and language development) resulted in:

· The provision of a minimum of between 214 and 230 Full Time Equivalent (FTE) jobs

· That the jobs had a significant impact in many of the peripheral local economies concerned, often leading to valuable knock on impacts in terms of confidence and dynamics

· That the provision of these FTE jobs was in general at a lower per capita cost than elsewhere in the Scottish economy

· That although most were ultimately dependent on government funding via the GTG/ CCG (and thus primarily ‘supply’ led), generally increasing demand together with a professionalisation, popularisation and maturity within the sector implied the likelihood of demand becoming an even more significant dynamic in the future development of the economy.

Factors seen to be constraining progress in the provision of such goods (at the period of data collection) included:

· Short sightedness of development agencies

· Inadequate co-ordination between agencies

· The geographically dispersed nature of the Gaelic community

· The size and structure of the sector

· The inadequacy of contemporary marketing 
Factors behind consumer demand
 for artistic and cultural related goods.

The research found that demand for artistic and cultural products was not related to fluency alone. Rather, this was seen to depend on the following factors: 

· Locality/ rurality

· Income

· Gender

· Age 

· Fluency

A rural location, a higher income, greater fluency and female gender tended to increase the likelihood of consumption. Age also played an important role - although one not amenable to easy generalisation.

The above results suggest that the issue of increasing demand cannot be related to language promotion policy alone
Factors constraining demand were seen to be closely related to:

· Availability and
· Price
Effect of consumption of artistic and culturally related goods:

The research indicated that throughout the whole community, and irrespective of fluency in Gaelic, a higher consumption led to a greater perception of the positive impact of such goods and services.
Amongst the general public, the perceived impact of consumption of Gaelic related artistic and cultural goods and services was found to have a positive impact on the following issues amongst others:

· The cultural distinctiveness of the area

· The self confidence of communities

· The individual’s preference for buying Gaelic related services or products where possible

In the long term this was perceived to impact positively on:

· The desirability of residence in Gaelic speaking areas

· The attachment of young people to their communities

· Migration

· Tourism

In addition to the impact of Gaelic media (seen as key to progress both by the general public and by those involved in the supply of Gaelic artistic and culturally related goods), the artistically related goods and services seen to have the greatest impact on perceptions tended to be live events, (such as live music, concerts/ ceilidhs and traditional dance, etc) followed then by non live goods and services such as CDs and books.
   
Use amongst the Business Community

Amongst the business community, findings included:

· A general belief that business opportunities had been positively enhanced by the provision and consumption of artistic and culturally related goods

· A limited use of Gaelic related artistic and cultural goods and services in the provision of their business

Constraints to increased business use were seen to relate to:

· Perceived lack of consumer demand

· Scepticism about the effectiveness of using GLAC as a promoter of business

· Linguistic competency of the owner/ manager of the business

Given the apparent mismatch between growing demand and inadequate supply, the thesis suggests rewards would be gained by the following measures (amongst others):

· Targeting policy towards increasing demand for Gaelic related goods. 

· Development of work by Local Authorities/ Gaelic promotion agencies/ Local Enterprise Companies to further convince firms of the benefits of Gaelic artistic and cultural products for their future development

Within this the need for long term and strategic involvement by funding authorities would be crucial

General findings of the thesis

Amongst other findings, the impact of consumption is seen to make the case for :

· More systematic use by business of Gaelic arts and culture

· More systematic use of Gaelic arts and culture within the tourism field and in promotion of the Gaelic economy as a holiday destination.
· Exploring the impact of increased bilingual packaging/ labelling/ advertising. This would place pressure on all organisations with a significant engagement locally to reflect this. 

· Better marketing

Encouragement of cultural diversity

· The resources found within cultural diversity were seen as a strength for local economies and had potential to help mobilise and organise resources – particularly human resources

· An argument could be made that resources such as the Gaelic language arts and culture within the community could be seen as indicators of economic and social development as opposed to simply economic growth
� The survey carried out was the largest amongst minority language communities in the European Union, with a response rate of 25% (2028 individuals - over 6 percent of the population over the age of 18 expressing their views)


� This however was not necessarily the same result in relation to impact on jobs
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